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:*Wéfc"andise Store"

shipping: 5.99,

currency: "USD",

coupon: "SUMMER_SALE",

items: |
{
item_id: "SKU_12345",
item_name: "Stan and Friends Tee",
affiliation: "Google Merchandise Store",
coupon: "SUMMER_FUN",
currency: "USD",
discount: 2.22,
index: 8,
item_brand: "Google",
item_category: "Apparel”,
item_category2: "Adult”,
item_category3: "Shirts",
item_category4: "Crew”,
item_category5: "Short sleeve",
item_list_id: "related_products”,
item_list_name: "Related Products”,
item_variant: "green”,
location_id: "ChIJIQBpAG2ahYAR_6128G¢cTUE0",
price: 9.99,
quantity: 1

item_id: "SKU_12346",
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Setup Assistant

Property Settings

Property Access
Management

Data Streams

Data Settings

Data Import

Repaorting Identity

Attribution Settings

Property Change History

Data Deletion Requests

PRODUCT LINKS

A
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Google Ads Links

Ad Manager Links

Data Streams

All [ i0S Android Web

TestStream--1 e -
hitpsci/someehop bia/shce/ 3636862151 Receiving traffic in past 48 hours.

i© 2022 Google | Analytics home | Terms of Service | Privacy Policy | [Z Send feedback




X Web stream details

©@ Data collection is active in the past 48 hours.

4

Stream details

STREAM NAME STREAM URL STREAM 1D
TestStream--1 https://someshop.com/shop/ 3636862151
Events

4.  Enhanced measurement

N _— i ions and on your sites in addition to standard page view

MEASUREMENT 1D
G-C5VYJVWI9B3 |0

¥
Data from on-page elements such as links and embedded videos may be collected with relevant events. You must ensure that no personally-identifisble information will be sent 10 Google Lefum

Madity incaming events and poramaters. Learn merg

Create new events from sxisting events. Learm more

co Measurement Protocol API secrets
Craate an AP! secret to enable additional events to be sent into this stream through the Measurement Pratocol Learn mate

Google tag

@ Configure tag settings
Coafigure your Google 1ag behavior, including cross-damain linking and intemal traffic Learn more

¢ Manage connected site tags
Load 1ags for additionsl properties of products uging 1his sireams oa-page Googhe 1ag. Leam more

@ View tag instructions
Get instructions for how to implement your Google Tag for thia data stream. Leam mote

1connected )

 Dataflowing D)




: TestStream--1 =
X MOd'fy Event G-C5VYJVWIB3
Modify existing events. Learn more

Configuration

Modification name ®

Purchase test

/4
Matching conditions g

Modify events that match ALL of the following conditions

Parameter (Mm v
event_name ]I equals vl purchase I ®

P Wnr N V.
currency equals - l BGN @
Add condition

Modify parameters ®

Add, remove, or edit parameters, including event_name

Parameter New Value

currency EUR

Add modification




TestStream--1

X Createevents | ..cvivwoss

Create new events from existing events. Learn more

Configuration

Custom event name @

ground_shipments|

Matching conditions

Create a custom event when another event matches ALL of the following conditions

Parameter Value
p—
event_name l equals v purchase
P %
l shipping_tier I l equals - ground

Add condition

Parameter configuration

Copy parameters from the source event

Modify parameters @

Add modification




All accounts D> JTHAHN NPOSKTH

GA4 Test ~

Q Try searching "how to create funnel”

Al Analytics

e
g

M Home

0§ Reports

art a new exploration Template gallery

i 4 N R
I_l_l_l_l_-

& AN 4

¥ 1

=

E Configure

il |

L

ank Free form Funnel exploration Path exploration

sate a new exploration What insights can you uncover with custom What user journeys can you analyze, segmant. Whit user journeys can you uncover with tree
charts and tables? and braakdown with multi-step funneis? graphs?

Type Name Owner Last modified ¥ Property Q

No explorations to show.




« ... Analytics Q, Try searching "how to create funnel” = 9 :

@ retom -+ ccu e

Exploration Name TECHNIQUE Segment Direct traffic Totals
m Free form Free
raRionn 24 Event name Item name ftem item Transactions Ecommerce +Transactions
@ e category category 2 revenue
nug20-sep18.2022 v | ((VsuALzaTioN )
@ Totals 2 lev745.89 2
A3 S 4 ﬁ «3 N 100.0% of total 100.0% of total 100.0% of total
B [ Direct traffic \ _ 1 purchase Album Music (not set) 1 lev626.44 1
(&l=le] —_
2 2
i Paid vaffic purchase Beanie Tshirts Accessories 2 lev745.89 2
i Mabile traffic SEGMENT COMPARISONS 5 Beanie with
I X Direct traffic purchase Logo Tshirts Accessories 2 Jev745.89 2
:* Tablet traffic :
Drop or select segment 4 Heods-
i Signed with Userld ) P ’ purchase Blue, No Hoodies (not set) 1 lev626.44 1
Plvot . Hoodie -
3 h Blue, Ye Hoodies (not set) 1 lev626.44 1
DIMENSIONS + First column ~ puichone bl /
Event name 6 Hoodie:
purchase Green, No Hoodies (not set) 1 lev119.45 1
. Device catego i TS
= 2 Hoodie with
et Event name purchase Logo Hoodies (not set) 1 lev626.44 1
Item name
‘! Source / medium
- Item category
i Campalgn
Item category 2

= First user campaign

Drop or select dimension
:: ltem category

Start row 1

i Item category 2




Build new segment

Create a custom segment

Select the typo of seqmont you want 10 creato

2 Usersegment
For example, users who have previously
purchased a product

@) Eventsegment
For example, all events that took place st a

particular logation

(@) Session segment
For example, all sessions originating from
Campaign A

Suggested segments

Additional segment suggestions for you to consider

l GENERAL " TEMPLATES | l?i PREDICTIVE

2 Recently active users
Users that have been active in a racent period

Purchasers
Users that have made a purchase

) 7-day lapsed purchasers

Purchasers who were once active, but have not

been active far the last 7 days

5. Non-purchasers

Users that have not made a purchase

I 7-day lapsed users
Users who were once sotlva, but have not been

active for the last 7 days

I8} 7-day unnotified users
Users who have not recelved push

notifications in the past 7 days




Suggested segments

Additional segment suggestions for you 1o congider

GENERAL TEMPLATES 2 PREDICTIVE

Analytics builds predictive audiences based on behaviors such as buying or churning. Learn more

2. Likely 7-day purchasers 2 Likely 7-day churning users

Users who are likely 1o make a purchase in the Active users who are likely 10 not visit your
next 7 days property In the next 7 days

ELIGIBILITY STATUS ELIGIBILITY STATUS
(© nNot eligible to use () (@ Not eligible to use ()

Predicted 28-day top spenders Likely first-time 7-day purchasers
Users who are predicted to generate the most Users who are likely to make their first
revenue in the next 28 days purchase in the next 7 days

ELIGIBILITY STATUS ELIGIBILITY STATUS
@ Not eligible to use (?) @ Not eligible to use (2

Likely 7-day churning purchasers
Purchasing users who are likely to not visit
your property in the next 7 days

ELIGIBILITY STATUS
(O Not eligible to use ()




Build new segment

Create a custom segment

Select the type of segmont you want 1o create

2 Usersegment
For example, users who have previously
purchased a product

@) Eventsegment
For example, all events that took place st a

particular logation

Session segment
For example, all sessions originating from
Campaign A

Suggested segments

Additional segment sucgestions [Or you Lo consider

GENERAL TEMPLATES &~ PREDICTIVE

2 Recently active users
Users that have been active in a racent period

Purchasers
Users that have made a purchase

) 7-day lapsed purchasers

Purchasers who were once active, but have not

been active far the last 7 days

5. Non-purchasers

Users that have not made a purchase

I 7-day lapsed users
Users who were once sotlva, but have not been

active for the last 7 days

I8} 7-day unnotified users
Users who have not recelved push

notifications in the past 7 days




¢ Untitled segment SAVE AND APPLY

[@ Add a description
[ Build an audience

. Include Sessions when:

Summary
Q Search items

Users in this segment

o i ‘ From Aug 20 to Sep 18
Demographics venl-scop

Ecommerce Content ID
100% of all users

Event Content type

Gaming Hostname Include Exclude

General Page location

Geography Page path + query string

Link Page path + query string and screen class

Page / screen Page path and screen class

Platform / device Page referrer /
\&lblisher

Sessions in this segment
-

100% of all sessions




« .'| Analytics Q, Try searching "add web stream" " 9

Variables Tab Settings e b 2
& - = Free form 1 v 4 S e & )
u SEGMENTS + TECHNIQUE Segment Direct traffic Totais
Free form ~
' Direct traffic Event name Item name ltem Item Transactions Ecommerce + Transactions
@ category category 2 revenue
- Paid traffic ot i 2 lev745.89 2
ev745.
@ = Totals
: Mobile traffic (4] N 100% of total 100% of total 100% of total
B i Tablet traffic @ 1 purchase Album Music (not set) 1 lev626.44 1
- Signed with Userld 2 2 ;
b i purchase Beanie Tshirts Accessories 2 lev745.89 2
ENT COMPARISONS Bearniie with
3
nﬁqenswns +\ | : Direct traffic purchase Logo Tshirts Accessories 2 lev745.89 2
/ frame Dro select segment 4 Hoock=
Qr sejel n
= v ” purchase Biue, No Hoodies {not set) 1 lev626.44 1
:: Device category —_—
. Pivot c Hoodie -
:: First user medium Siat ciokiiin " purchase Blue, Yes Hoodies (not set) 1 lev626.44 1
i Source / medium 6 Hoodie -
purchase Green, No Hoodies (not set) 1 lev119.45 1
i Campaign Rows 1 =
= pa . Hoodie with
- Event name :
i First user campaign purchase Logo Hoodies (not set) 1 lev626.44 1
= - Item name -
i ltem category
- Iltem category
i ltem category 2
= © Item category 2
\ it ltem name /
N~ Drop or select dimension

—+

Start row




Select dimensions ¢ of 160 selected A »

All 7 Predefined 7 Custom 0 Collapse all d g/npatibies

Dimension name




o" Analytics Q_ Try searching “add web stream" i O : &
Variables = Tab Settings = e Free form 1 < 4. S 2 4 2 @ o
Exploration Name; SEGMENT COMPARISONS | §egmenl irect traffic Totals

e Free form = _
i+ Direct traffic Event name [temn name Item Item Transactions Ecommerce +Transactions
3 N N category category 2 revenue
:) s Urop or select segment
Aug 20 - Sep 18, 2022 bt
: 2 lev745.89 2
® i 100% of total 100% of total 100% of total
SEGMENTS B
First column !
= x 1
: Direct traffic Album Music (not set) 1 lev626.44
Paid traffic @ws purchase Beanie Tshirts Accessories 2 lev745.89 2
:: Mobile traffic i Event name Beanie with
= purchase Logo Tshirts Accessories 2 lev745.89 2
Tablet traffic = Item name
: 4 Hoodie -
 Signed with Userid i Item category purchase Blue, No Hoodies (not set) 1 lev626.44 1
5 Hoodie -
DIMENSIONS + purchase Blue, Yes Hoodies (not set) 1 lev626.44 1
;. Event name 6 Hoodle -
purchase Green, No Hoodies (not set) 1 lev119.45 1
= . Start row 1 R —
.. Device category 5 Hoodie with
; Show rows 10 v purchase Logo Hoodies (not set) 1 lev626.44 1
First user medium = SLilnlll

Source / medium

Nested rows No -

Campaign

COLUMNS




Variables _ Tab Settings 9 Free form:1 - E o 2 & 2 @ =

Exploration Name: COLUMNS Segment Direct traffic Totals

Free form

Drop or select dimension Event name Item name Item Item Transactions Ecommerce +Transactions

Custom category catego evenue
Aug 20 - Sep 18, 2022 - Start column group 1
lev745.89 2
Totals — .
Show column 100% of tota 100% of total
SEGMENTS -+ Groups 5 v
* Direct traffic ot set) 1 lev626.44 1
| o
it Paid yaffic B Tshirts Accessories 2 lev745.89 2
:: Transactions
:: Mobile traffic Beanie with
I i Ecommerce revenue purchase Logo Tshirts Accessories 2 lev745.89 2
:: Tablet traffic :
| Drap or select matric 2 Hoodie -
‘ SignedwithUserld N purchase Blue, No Hoodies (not set) 1 lev626.44 1
Cell type Barch.. « Hoodie -
.......... 5 -
DIMENSIONS + purchase Blue, Yes Hoodies (not set) 1 lev626.44 1
" Event name ﬂTERS \ 6 Hoodie -
purchase Green, No Hoodies (not set) 1 lev119.45 1
:: Device category Event name 1 T
2 Hoodie with
& Fist bnir T Filter purchase Logo Hoodies (not set) 1 lev626.44 1

exactly matches - L
:: Source / medium

_ purchase
. Campaign

: First user campaign

CANCEL  APPLY
\ J

N _ °

= ltem category Drop or select dimension or
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Goal 4: Long Form

-

% of Total, % of Total

% of Total: = Ava for View

Avg for View Avg for View, % of Total:
. View: Lo
1. Performance Max 1+ |

Avg for
)

. )
)
435 (54.38%) | 902 (46.35%)

68.74% 1.84 00:01:02 100.00% | 902 (96.26%)

=)
/thankyou 2 683 (47.30%)

t JLEdzZOIsd,

t JLEdzZOIsd, (JLEdIsOIsd
100% stsdzo J efpdw ! I 11
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Goal 4: Long Form

Long Form
(Goal 4
Completions)

% of Total:

(J 1. Performance Max |/ T i s g i 0.00% 902 (9626%)




Recommendations

* Insights

Asset groups

Listing group

Extensions

Products

Locations
* Ad schedule

Change history

Bidding Maximise conversion value (Target ROAS - 320%) v
Campaign settings

Locations Canada (country) and United States (country) v

Final URL expansion Use final URL expansion to get more conversions from relevant searches. Google will automatically update the headline A

Languages

for each ad to match search intent, and drive to the best landing page for conversion. Provide URL exclusions to limit

which pages are shown. See how it works

@ Send traffic to the most relevant URLs on your site

This campaign is subdividing inventory using listing groups. Final URL expansion will only send traffic to landing

pages related to the campaign’s product inventory
Exclude URLs

O Only send traffic to the URLs that you've provided

Any URLs from Merchant Centre or business data feeds will be
used in addition to final URLs in your asset group.

All languages

Vv Additional settings
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